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6.0 Conclusions 
 
Conclusions are made in summary of the key objectives and in response to the 

research questions.  

 

6.1 Key Objectives 
 

• Participants who have a greater interest in food labelling information are 

more likely to use and understand food labels. Those who display a higher 

interest in this information also hold an increased interest in the new FOP 

labelling schemes.   

 

• Government endorsement of food information labels increases trust of the 

information. Lack of uniformity and inconsistency in FOP labelling formats 

leave consumers confused and distrustful of this information. 

 

• Younger adults and men perceive less value of food labels to aid them in 

making food purchase choices. However, participants indicated a belief that 

they did not need to know the information depicted by the FOP labels as 

they believed they held a good understanding of what constitutes a healthy 

diet. 

 

• Good understanding of food labels led to more likely use. Good 

understanding of nutrients to avoid but limited understanding of positive 

nutrients. Participants indicated a firm belief that education on labelling 

information needs to be increased and may lead to greater understanding. 

General understanding of FOP labelling schemes but inability to use the 

information and understand it within the context of a healthy, balanced diet. 

Common belief amongst participants that implementing uniformity and 

consistency of the formats across the market place will increase 

understanding. 

 

• Food labels used by those who had a greater perceived need, more positive 

attitude to health and those looking for specific information either for health 

or lifestyle reasons. Users of FOP labelling was consistent with those who 
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already have an interest in, or use labelling information. Participants use 

FOP labelling for single meal purchases and as an aid to make a healthier 

choice within product categories. 

 

6.2 Research Questions 
 

1) Do consumers use FOP labelling schemes to make food purchase decisions? 

 

Use determined for single purchases and when choosing healthier food options. 

Those individuals who currently hold more interest in food labels and have an 

increased belief in the ability for the information to aid food choice are more likely 

to use.  

 

2) Do the FOP labelling schemes help improve consumer understanding of the 

relationship between food, diet and health?  

 

Limited understanding of the relationship between food diet and health and the 

ability of FOP labelling to aid food choices that can be part of a healthy, balanced 

diet. 

 

FOP labelling improved general awareness of food and food choice, limited 

evidence was established to understand how this increased awareness may then 

be translated to actual use of FOP labelling. 

  
6.3 Significance of the study 
 

Conclusions from this study indicate that food labelling is still a matter of confusion 

and the introduction of FOP labelling, whilst increasing a general awareness of 

healthy food choice, is not supporting food choices that may improve diets and 

therefore health. However, the increased awareness in consumers of this 

information may be perceived as partial success of the labelling systems as even 

the smallest impact can potentially be a positive impact. If there are few 

disadvantages and consequences to a label being misinterpreted using front labels 

may be worth the price of minor misunderstandings (Wansink, 2003). 
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Awareness may be seen as the first step in encouraging use and understanding of 

the systems (Garrett, 2007). It is clear from this research that the there is an 

essential need to work on consistency of information to install trust and improve 

understanding of the systems in order to increase use of the systems by 

consumers when making food choices. Improved and continuous education of the 

labelling systems is also required in order to support understanding and use of the 

systems. 
 
6.4 Recommendations for further study  

 

Whilst this study provides a detailed insight into the perceptions and potential use 

by consumers of FOP labelling systems, there is limited understanding of 

consumers’ actual use of these systems at purchase point. Further quantitative 

study is needed to determine actual use of FOP labelling in real time shopping 

situations. Increased studies using quantitative methods will help substantiate 

these findings in a more representative sample of participants allowing broader 

generalisation. 

 

In order to measure the potential impact of FOP labelling on food choice and 

subsequently consumer diets, further studies could consider a comparison of label 

use against actual dietary intakes, potentially before and after education 

interventions of FOP labelling. Future studies may also be required to look at 

improving consumer interest and understanding of these systems and the potential 

need to increase the perceived need, of the labelling systems by consumers as an 

information tool to aid healthy food choice.   

 
 

 

 

 

 

 

 

 

 




