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1.0 Introduction 

  

1.1 Overview 

 

In recent years growing evidence supporting the link between diet and health has 

prompted policy makers to implement new legislation to communicate health 

messages to the consumer. In this way, nutrition related labelling information has 

become an established way of communicating to the consumer the “healthfulness” 

of foods (van Trijp and van der Lans, 2007). 

 

Several studies have demonstrated the difficulty consumers face in understanding 

and the use of food labelling, particularly in reference to nutrition labelling. There 

has been a large amount research done detailing the limitations of food labelling to 

consumer’s use and understanding. In a literature review of research 

commissioned by the Food Standards Agency (Food Standards Agency [FSA], 

2007), it found that consumers felt ‘clear, honest and transparent food labelling is 

the foundation of consumer choice’. It also found that consumer's seek greater 

‘clarity and certainty’ in some aspects of food labelling information. A systematic 

review specific to nutritional labelling by Garrett (2007), summarised that ‘the use 

of information was inhibited by complex or confusing presentation’.  

 

Following public consultations from 2004-2006, the Food Standards Agency (FSA) 

has been developing a Front of Pack (FOP) nutritional labelling system. The aim of 

this scheme is provide clear and concise food labelling information, to aid 

consumers in making informed food choices and allowing them to quickly and 

correctly identify whether a product is a healthier option. The FSA aims that this 

food information scheme will ensure consumers will make food choices that are 

part of and will aid construction of, a balanced and healthy diet (FSA, 2006). This 

system is widely supported by a number of organisations and commercial 

businesses. However, some commercial businesses have decided to develop their 

own system. 
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We now have a number of new food information schemes appearing on food 

packaging, including the Guideline Daily Amounts (GDA), Traffic Light Labelling 

(TL) and the National Health Service (NHS) 5 a Day symbol and guideline 

amounts (NHS, 2008). At a glance these may help consumers make healthier 

choices, but there is little scientific data that convincingly shows that, nutrition 

labelling improves dietary patterns (van Kleef, Van Trijp, Paeps and Fernandez-

Celemin, 2007). 

 

Many consumers report that they find the information confusing and have difficulty 

in translating the information into actual food choice (European Food Information 

Council [EUFIC], 2005).  

 

There has been a substantial amount of research done on the perceived need for 

new food information schemes (FSA 2000, FSA 2005, FSA 2006) as well as 

research on comparing the two newest food information schemes, GDA and TL 

(FSA, 2005, Navigator, 2007 and Murphy, 2007). There is little research on the 

impact of these labelling information schemes to the consumer and its precise 

location within the hierarchy of factors that affect purchase decisions. There is also 

very little research into how and if labelling information is used to make food 

choices as part of purchase decisions (Garrett, 2007). The food information 

schemes are designed to aid the consumer in making food choice, but is the huge 

amount of information now detailed on food packaging and the inconsistency of 

this information across retailers and manufacturers (Murphy, 2007), aiding 

consumer choice? or still leaving the consumer confused? 

 

1.2 Aims 

 

This study aims to develop an appreciation of consumers’ current attitudes to and 

understanding of food labelling. With particular reference to nutrition labelling, I 

intend to assess if the FOP voluntary nutritional labelling schemes are having an 

impact on consumer understanding of nutrition information and food choice and if 

these labelling schemes are influencing food purchasing decisions. 
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The research hopes to gain an insight into how the FOP labelling schemes are 

being used by the consumer and if they are altering perceived barriers to healthy 

food choices. In this way we can assess if the labelling schemes are a suitable 

platform for nutrition education, and whether the information leaves the consumer 

feeling less confused about the choices they encounter when purchasing food.  

 

The study aims to address the following research questions; 

 

1.3 Research Questions 
 

1)  Do consumers use FOP labelling schemes to make food purchase decisions? 

 

2)  Do the FOP labelling schemes help improve consumer understanding of the 

relationship between food, diet and health? 

  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 




