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What I’m Passionate about China

Phil Harris,

Westminster Professor of Marketing and Public Afairss Executive Director of the 
Business Research Institute and China Centre at the University of Chesters

The journey of a thousand miles begins with a single step

Lao Tzu, 604-531, BC

I am passionate about developing a greater understanding of China, its history, 
people, culture and trades It was a Brit after all who frst fully translated Chinese and 
enabled two great world trading cultures to begin to understand one anothers It was 
another, Joseph Needham, who saved and codifed Chinese culture, history and 
science to aid global knowledge and understandings 

Appreciating scale is critical in doing business in Chinas It has a continuous economic
and cultural history of over 5000 years, is the 4th largest country in the world and 
home to a ffth of the world’s populations 

China is the largest producer of rice and potatoes in the world and consumes over 
half the world’s porks It is the world’s largest tourist market and in 2025 will have 
221 cities with a population of over 1 million people, Europe currently only has 35s In
the last 10 years it has seen the largest urban migration in historys

It’s retail internet business is half the world market and has the world’s biggest 
digital bank and online payment systems China is a growing stable market with more
middle class consumers than the whole of Europes It has 65% of the world high 
speed rail network totalling 22,000 kilometress The top academic papers in 
chemistry last year were all authored by Chinese researchers and it is General 
Motors and Volkswagen’s largest car markets  

China, its history, culture and people frst attracted my attention in the 1960’s when 
I listened via short wave to Radio Peking, which broadcast popular Chinese heroic 
music and introduced me to the Cultural Revolutions They also sent me kindly a free 
monthly newspaper and Mao’s little Red Books 

In 2010 with Professor Song from Wuhan edited the book, China’s Market and 
Culture, and have written on political strategy and lobbying with the international 
businessman and academic Professor Henry Sun of Beijing Chester and MIT and built
on this with regular conferences, lectures, publications and seminars across China 
and in 2015 with the support of Beijing Foreign Studies University and businesses, 
doctoral students and researchers launched the Marco Polo Initiatives This is an 
annual programme of developments to foster greater understanding of the New Silk 
Road and trade between China and the North West of Englands

Key messages in dealing with China are:

Everything is built long term on trust and relationshipss 

Family and friends are critical and everybody knows or is related to somebodys 

Reputation is built on what you do and not what you says 

 




